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AGELESS STAR: Designed by Pierre Koenig in 1958, the midcentury Modern Hollvwood Hills hame of Carlotra and Buck Stahl has been appearing in films for 42 years.

DESIGN

Some are architectural gems while others have a simpler style that conjures Elsewhere, US.A.
Meet the hardest-working homes in show business. ['hey get more gigs than some actors.

Best house 1n a leading role

By JAMIE DIAMOND
Special bo The Timaes

HEN location manager Timothy Hillman needed a housé that would make a

statement about the Barbara Walters-type mother Jane Fonda portrays in

the upcoming film “Monster-in-Law,” he settled on a majestic 1927 Wallace

Neff home in Pasadena as the character’s home, *“We wanted to show that

she oozed class,” Hillman says, “so we picked this gated estate with fountains

in front and grand windows into the living room.”
It wasn't the first time this house had appeared on screen: It was seen in “Frances,” the 1982 film

biography of actress Frances Farmer, and the Disney film “The Pest,” and it played the homes of
Elizabeth Taylor and diet doctor Robert Atkins in television movies.

Some actors become stars, and some LA -area houses — this Wallace Neft is one — have their
own kind of star status, appearing in a number of films, television shows, commercials and print
ads. As il it's no sweat to get work. And, as with actors, the houses’ repeated movie roles have to
do with both tangible and incffable factors, such as whether the house has [ See Movies, Page FI0]

MODERN LIFE

Company’s coming. Quick, let’s clean

The constantly tidy home may
be a thing of the past. But
what’s good enough for guests?

By Ropix GREENE HAOEY
Epweeiald fo The Times

5 much as we say we don't
like to clean our homes,
two little words remain
the higgest motivator
for getting out the mop
and broom: “Company's
coming,”
“T tell my kids that 1 clean occasionally,”
says Diane Korpinen, a mother of four from
Thousand Oaks who juggles a frightening

schedule of aiter-school chaulfeuring and a
full-time job. “If we're having an occasion, T
clean forit”

Our relationship with cleaning s am-
bivalent enough to he noted by academia
and studied by the cleaning business. And
It's just dysfunctional enough to become a
product innovator's dream. Sinee 2000,
corporate America has invented such “in-
stant cleaning™ aids as pullout wipes for
polishing windows and the ublquitous
Swiffer — designed to keep 4 loaded sym-
bol, the mop and bucket, in the closet

Though women ages 18 to 64 do half the
housework they did in 1965, “men are actu
ally cleaning more than they did 40 years
ago,” says John Robinson, a sociology pro-
fessor and director of the Americans’ Use of
Time Project at the University of Maryland,

The study has been tracking the way we
spendtime for almost 40 years,

Althoughmen are contributing more —
and more than & few women would insist
that's not sayving much — the Maryiand
study attributes the decline in Ume Spent
cleaningto maore women working and fewer
people naving children or marrying (allow-
Ing them to maintain lower standards with
out the annoying interference of A mate).

“But there's also that hedonistie ten-
dencywe have to go with activitles we enjoy
.. and housework is at the bottom of the
list,” Robinson says. Yet most of us still
care ahout fooling the outside world Into
thinking yes, the house always looks this
nice, thank you, But why?

"It's the whole ldea of social compari-
500," says Virgil Ad-  [See Messy, Page F4
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GARDEN
Sweet tarts

of the trees

Swelled by summer’s
sun, pomegranates
are now plump and
blush. Long loved in
ancient cultures, the
pungent fruit is gener-
ating an all-new buzz
— experts say its
blood-red juices brim
with antioxidants.

An added bonus: The
cousin of the crape
myrtle is easy to grow
athome. PAGE 3
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HEAVY ON ATMOSPHERE: Film production companics often do location shoots in Richard Ksales' West Adams district mansion “because it has nice details yet it looks
rundown,” he says. “A lot of people with mansions have nice oak floors and don’t want to scratch odamage anything. We're not worried about getting dusty or dirty.”

DESIGN

They do everything but act

|Movies, from Page FI1  the right floor
plan to handle balletic camera moves, is
in a film-friendly neighborhood or s able
to pass for a home somewhere else in
America.

Let's start with the tangibles. Car-
lotta and Buck Stahl live in Case Study
House No. 22, 5 glazs-walled miracle in
the Hollywood Hills, designed by the
noted architect Plerre Koenlg in 1958
and memoralized by an evocative Jul-
luzs Shulman photograph of two women
sitting inside the house. Soon after the
hiime was built, film companies were in-
terested in itz unioque design and cliff-
top fit.

“They made a movie here in 1962
called ‘Smog,'" says Carlotta Stahl
“But when they came up, it was a clear
day, 50 Lhey had to spray gunk on the
windows to make It look like you were
looking out at smog.” The 2,300-square-
foot house has more recently appeared
In “Nurse Betty,” “Why Do Fouols Fall in
Love,” *Galaxy Quest” and “The Marry-
ing Man.”

“It's an architectural masterplece
perched at Lhe top of the Sunset Strip,
looking out at a blankel of lghts,” ex-
plains location manager John Panzare]-
ta, who used the Stahl home for the
home of z=oap opera doctor Greg Kin-
near in *“Nurse Betty." “The house ls
completely made of glass, so you have
the opportunity to Mm the Interior from
the exterior. You can sel up a shot with
the pool in the foreground, and through
the glass wall you can =ee right into the
house ”

He says that of all the mideentury
modern homes in the LA, area, thiz one
makes the strongest visual statement.
“¥ou can shool a McMansion anytime
Yyou want, and no one will remember it,”
he says. “IL just satisfles my creative
juices to get greal architecture into
movies.”

30, like an exguisite starlet, the Stahl
houze possesses matchless and pleas-
ing features. And it doesn't matter that
it can't act.

Its cinematic opposite may be Lthe
Rosales house, seen in "True Romance,”
“Bad Influence” and “Town & Country.”
Richard Rosales bought the Greek Re
vival mansion in the historic West Ad-
ams dizstrict after a fire, and he now
manoges It. (Yes, houses have man
agers.) “Film companies like the house
because it has nice detalls vet it looks
rundown,” he says.

L

In fact, Rosales keeps the scene of
the fire, the basement, unrestored, Lhe
bBetter Lo altrmct music videos, “A lot of
people with mansions have nice oak
floors and don't want to scratch or dam-
age anything. We're not. worried about
getting dusty or dirty,” he says. "When
they want run-down mansions, we get
all the business.”

“He's easy to work with,” says Pan-

STARWORTHY: With its
glittering city views, the
Stahl residence, shown at
left in scouting shots, scrves
as the home of soap opera
doctor Gireg Kinnear (right,
with Renée Zellweger) in
“Nurse Betty”

GRAMNDE DAME:
This 1927 gated
estate in Pasadena,
designed by Wallace
Neff, has achieved its
stur status as a film
location. Its next
role? It will appear as
Jane Fonda’s home in
the upcoming “Mon-
ster-in-Law.”

ANNIE WELLS Lus Angriey Tisers

zarclla. “"With some people, we decon
struet all their decoraling and they
freak out, He doesn't.”

Another factor in the popularity of
the Rosales house is its versalllity. In
“True Romance,” the first floor servied
as a drug den while the zecond floor
stood In for Christian Slater's would-be
coke dealer’s apartment in another part
of town, Film companies appreciate it

when Lhey can drive their trucks and
equipment to one site and shoot more
Lhan one location

“A great view lsn't enough for a
house” says Catherine Meyler, the
owner of a location listing service that
represents architectural gems such as
the Stahl house, “T also need a good ex-
terior, or & nice lawn, or an unusual se-
lection of plants to give Lhe producer
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more vistas to work with.”

Debibie Hoffman is a mother of three
whose family lives in the house America
knows as the home used in the “T0s tele-
vislon series “Family " Since then it has
appeared in “Honey, I Shrunk the Kids™
“Jjurassic Park 3" and “"Bringing Down
Lhwe House,” IU's 1o councldenee Lhal the
Haoffmans hought this two-story, four
bedroom home, with iLs sloping rivl, be-
cause it seemed the Ideal place Lo rilse
children.

“It's got everything vou'd want for
kids,” Hoffman says, “wide streets, niee
sidewalks, a variety of beautiful trees, &
well-maintained pleket fence and a lot of
property in relation to Lthe size of the
house.” All enticing elements for film
companies looking to cast a traditional
family house, “Qur house represents Lthe
all-American family home,” she says.
"And this is not a Mntasy, What the
movies make it out to be s what it is in
real life. A safe neighbarhood with kids
coming over on bikes and baking cook-
ies.”

Another crucial element: Nothing
about this shingled South Pasadenn
house zays "California.” The house has 5
clapboard exterior, no palm trees and a
darkizh feeling in the landscaping. And
It's on a street with similar houses,
which i quite important. It could be
anywhere, and in fct it passes for
Samuel L. Jackson's Baltimore home in
the upcoming “XXX: State of the
Union.” Producers hate to spend money
transporting cast and crew to distant
climes when there I3 such architectural
diversity here in Los Angeles,

The Hoffmans knew about the
home's previous screen appearances
when they bought it, but they say it
wasn't a factor in the purchase, "It had
nothing to do with our buying it," Deb-
bie says. “We bought the house for the
nefghborhood and street and style of
house.”

For an Anywhere USA. look, loca-
tion scout Mike Fantasia (“The Termi
nal,” “Seabiscuit™ and “CGirl, Inter-
rupted”) seeks out center hall Colonials,

"“T'hey have a front door in the center,
and on cach side two windows with =ix
or nine panes aplece.” he says, “Inside
you find a central stairway with an or-

Ann Jonannnon Loz Angeies Times
AMERICAN CLASSIC: Spencer Hoffman, 10, plays in front of his picture-perfect South Pasadena house,
top. Look tamiliar? It should: It was used in the "70s television show “Family” and has appeared in “Honey, |
Shrunk the Kids,” “Jurassic Park 3" and “Bringing Down the House™ with Queen Latifah, above right. Spencer
and his sister Hayley, 13, above left, are living on a movie set. With its clapboard exterior and nary a palm
tree in sight, it could be anywhere in America — which is exactly why the location scouts love it

nate wooden handrail, the living room
on the left, the family room on the right,
and upstairs four or five big bed-
rooms.”

“Nou definitely don't want stucco,
red tiles and swimming pools,” says Hill
man. Whether a house makes it into the

mewies may wlso be dependent on the
nejghborhood's vegetation, =T stay away
froeen bougainvilles, and the bane of my
existence ls palm trees” says location
manager Ht.Jones

Can & home ever e overexposed Lo
the point of loging Its box office punch?
Loeation scouls inxist that a clever di-
rector can shoot an often-used home
rom different angles in imaginative
ways s0 the audience doesn't recognize
it.

“I don't think there are homes Lhat
companies don't want to film bechuse
they've been seen too much,” says Fan-
tasia. "But there are homes thot people
don't want to film because they are fre-
quently Nimed and therelfore the nedgh-
bors become upset — too many early
morning wake-ups, too many nights Hs-
tening to generators and loud crew
memhbers, too much trafc congestion.”

Il' a movie house needs to reflect a
particular geographical setting, it also
needs to say something about the char-
acter who lives there, For an episode of
“The X Flles™ about a monster who eats
his nelghbors, Jones picked a conven-
tional family home In a gated commu-
nity in Westlake Village.

“We wanted to juxtapose vanilla sub-
urban utopia ag seen from the outside
agninst what lurked within,® he says.
*The gates implied security and safety,
and the degree of uniformily in the color
of the houses implied suburbia — the
perfect place for A crazy monster.”

But when monsters aren't lving
among Sub-Zeros and white oak floors,
Jones says, they hang out in sinister Vie-
torians, preferably more vertleal than
wide. “I {ind thoze in the Adams historic
district,” he says. “Visually, long and tall
Is creepier than broad and low.” Who
knew?

And where do bad guys live? That's
easy: glass houses Mled with uncomifiort-
able geometric fumiture, Think John
Lautner's chemaosphere in “Charlle’s

Angels.” Hicherd Neutra's Lovell home
in “L.A. Confidential® and James Ma-
son's ultramodern abode In *North by
Northwest,” a stunner that in reality
was a set designed to ook lke n Frank
Lioyd Wnght house.

“The movies portray modermn houses
a% stark and cold,” says Meyler. =Ihis is
meant to reflect the villain's personality
— fin Isalated and creepy guy who
spends time looking out windows ot
other people.”

Cindy Olnick of the Los Angeles Con-
servancy believes the leonoclastic na:
ture of modern design may seem to have
eertain commonalities with the eriminal
mind. "Modern architecture takes risks,
deviates from the norm and lterally
hang= over the edge,” she says “Tt im-
plies a lack of restraint.”

But Carlotta Stahl, who lives in a
glazs house, has a simpler explanation.
"In movies, & glass house and children
don't mix, and had guys never have chil-
dren,” she says. In the 42 years her
house has appeared in films, it has never
played home to a child, despite the fact
that her three children grew up in hers.

As always, there are just some styles
that zeem suited to the business. Want a
starworthy estate that will have aeareer
infilm? Location acout Lor Balton gives
this advice; "I'd buy land In El 8ereno or
City Terrace and bulld a mideentury-
style house,” she says. “I'd borrow from
all of my favorite architects — Wright,
Neutra, Schindler, Soriano — and have
great sightlines and a lol of natural
light. Care to Invest?”

Bul remember, renting out to Nim
companies is not for the faint of heart.

"It"s like Attila the Hun coming to
visit.” says Jones (“Hellboy,” "Gattaca.”
“The X Files"). “You've got more than a
hundred people instde your house, il
carrying equipment. Things will get
dinged.” Which 1z why respectable film
companies have Lo pay NOmMeowners so
handsomely. Show business Isn't for
everyone, and IL's not for every house
Many are called; few are chosen. Bul
some are chosen again and again.

Jamie MMeamond is a Loz Angeles wrifer
She can be reached al homed
latimes.com

REALITY SHOW:
Debhie Hoffman says of her
often-filmed home, *It’s got
everything you'd want for
kids. . . . Our house
represents the all-American
family home. And this is
not a fantasy. What the
movics make it out to be is
what it is in real life.”
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SCREEN GEM: A grand, columned house on South Harvard
Boulevard, in the West Adams district of Los Angeles, has been a
featured player in “Irue Romance” and “Town & Country.”

Your house made

the cut. No

After striking a deal with a
production company, it
helps to set some ground
rules — and include the
neighbors.

By JAMIE DIAMOND
Epecial io The Times

O you want to get your

house in pictures.

ging with a Knock on your

door from a location scout

armed with a8 camera.

Later, the scouting shots
will be scrutinized by the director
and the production designer, who
have final say. Unless you've listed
your home with a location service,
most of which take a commission,
the scout is the first gatekeeper

There are aesthetie factors, but
vour home needn't look like Tara. “In
a typical suburban house, il the
rooms are too segmented, the feel s
eclaustrophobic,” zays location man-
ager It Jones. “1 look for places with
open floor plans so the camera can
move gracefully from room to room.”

Homes that are not decorative
showplaces can work. T tend to
avoid houses where the taste is Loo
fussy,” says location scout Lorl Bal-
ton (*Heat,” “Pearl Harbor,” "The In-
sider”), “Wallpaper is an anatheémna.
Your home needs to be personal and
vet neutral enough to allow directors
to impose their own cholees over the
exlsting ones.”

“The detalls are what mokes a
scout stop, says Mac Gordon, a loca-
tlon manager for “CSI: Miaml" “A
good hedge that soreens another
house; the fact Lhat the place is ona
corner or i, has a front door with a
small porch.”

Then there are logistical factors:
whether the neighbors are film-
fricndly and the property is acces-
sible; and whether parking, catering
and holding areas can be found nesar-
by. “If you see the script has night
filming, with gunfire, squealing tires
and helicopters, there are just cer-
tain neighborhoods you stay out of.”
Jones 38y3.

The hassles may be worth it Be-
gides saming extra money (vou can
rent your house tax free for 14 days a
vear), there are less tangible perks,
including the peripheral association
with glamour. For a school project,
Alison Alanls’ 14-year-old son made

“Monster In Law” In his Pasadena
home, and he is now aiming for & ci-
reer In the fllm business.

Jamex Fox, who owns a modern
estate on 23 acres in Chotsworth
(uzed In *Six Feet Under,” an Usher
muste video and "Bewilched™ wilth
tieale Kidmani, has negotiated to
have a [lm company's temporary ad-
dition remain. “They put in a zebra
cork fMioor that cost about $40,000 or
$50,000, and 1 sakd, ‘Do you mind lay-
ing that in permanently? *

Loy serviees ean be found on
the Internet or in studio directories,
such as L.A. 411, S8ome charge listing
fees for a new property (Universal
Locations, which lists 5,000 proper-
ties, charges $175), The firms’ com-
missitns range rom 20% to 30%, de-
pending on the size of the job and
property.

Lot's assume that the flm com-
pany loves your house, you're thrilled
with the nancial arrangements, the
neighbors are willing and large peo-
ple bearing heavy equipment are
showlng up at dawn. Now what?

Preparation: This can include
minor alterations, such as a re-
painted hallway, or major construc-
tions, like a porch or a two-car ga-
rage. Or it moy mean leaving
everything as is. After the llmwork is
complete, a crew will pul the home
back the way it was, a task that can
be helped with Polarold or digital
“before” pictures.

Contract: If you do not trust the
location manager, do not sign the
contract. You will have to hand over
your keyvs to this person, so make
sure you feel comfortable, Call your
city’s film ofMce. Check the film com-
pany's reputation and past credits.

Insurance: Make sure the com-
pany i3 insured — ask to see the cer-
tificate of Insurance, As an extra
measure, ask for a deposit. Almost
nothing focuses a production com-
pany more than the idea of losing
MOney.

Add-ons: Set rules you feel com-
fortable with. You ean stipulate that
there be no eating, drinking or smok-
ing inside the houss,

Neighbors: Take care of them.
Spread the wealth. Ask the film com-
pany to “buy” the neighbors’ drive-
whiys. Ask for off-site parking,

Damage control: Know there can
be damage. Hemove irreplaceable
objects.

Finally, let go: Once you've
signed the contract, get out of the
way and let the crew do its job.
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